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CHAPTER 1 5 -  MARBL E AN D GRANIT E 

INTRODUCTION 

The integrated , competitiv e busines s environmen t create d b y NAFT A shoul d stimulat e 
both trad e an d investmen t i n th e constructio n material s industry . Th e reductio n o r 
elimination o f tariff s betwee n th e thre e NAFT A countrie s wil l allo w fo r thei r easie r 
access t o eac h others ' market . Al l thre e countrie s ar e relativel y competitiv e an d 
technologically advance d i n th e constructio n material s sector . Marke t shar e ma y b e 
affected b y factors suc h as input costs, transportation cost s and marketing efforts . 

In Canada, the deman d fo r constructio n product s shoul d remain strong . Durin g the nex t 
five years, lower interes t rate s an d depresse d rea l estat e price s ar e expected t o stimulat e 
growth in the housin g sector , especiall y non-residentia l construction . Ther e i s a  modern, 
efficient an d low-cost building stone industry in Canada, concentrated in Quebec. There i s 
a positive outlook for building stone products, based on industry demand trends. 

The Mexica n market fo r constructio n product s ha s grow n rapidl y i n recen t years . Th e 
open marke t policie s adopte d b y th e Mexica n governmen t shoul d resul t i n continue d 
strong growth b y establishin g condition s tha t encourag e national an d foreign investment. 
The restrictiv e trad e policie s o f th e Mexica n governmen t ove r th e las t fou r decade s 
offered littl e incentive for Mexica n constructio n product s manufacturer s t o broade n thei r 
product lines . Consequently , Mexica n producer s wil l no t b e abl e t o mee t th e rapidl y 
growing demand . Import s wil l continu e t o b e require d t o complemen t th e loca l 
production. Expande d commercia l an d industria l constructio n a s wel l a s increase d 
expenditures o n badl y neede d improvement s i n th e Mexica n infrastructur e shoul d 
generate increased deman d fo r constructio n materials . Th e infrastructur e improvement s 
include the construction of affordable housin g and the construction of highways and roads 
and suppor t service s (res t stops , hotels , an d so forth ) t o modernis e Mexico' s highwa y 
system. 

In th e Unite d States , deman d fo r constructio n material s shoul d increas e afte r havin g 
bottomed ou t i n 1993 . Product s use d predominantl y i n ne w single-famil y housin g an d 
residential alterations , repairs, and additions continue to benefit th e most , whil e product s 
used mainly in private non-residential buildings will continue to experienc e weak demand . 
Construction work on existing structures is an excellent market for constructio n materials . 
Longer-term demand for construction materials will continue to reflect the pace of the US' 
economic recovery . Leadin g domesti c producer s o f dimensio n ston e ar e locate d i n 
Georgia, Indiana , and Massachusetts , accountin g fo r almos t 40% o f U S output . Impor t 
values continue to exceed that of domestic production. Imports o f marble exceed those o f 
granite, probably du e to th e fac t tha t domesti c productio n o f granit e fa r exceed s tha t o f 
marble. 
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CANADA 

Tariffs (% ) 

Items: 

Granite 
Marble 

MFN 

0-9.5 
0-5.3 

GPT 

0-6.5 
0-3.5 

US/Mexico 

0-3.9 
0 

Standards 

There are no mandatory standards fo r marbl e and granit e a t present . However , architect s 
and professionals i n the construction industry tend to voluntarily follow th e norms set by 
the America n Societ y o f Testin g an d Material s (ASTM) . AST M define s test s an d 
procedures for measuring the performance o f building construction elements , connection s 
and assemblies, including durability, serviceability, structural performance, and infiltration 
performance. AST M provide s guide s t o absorption , density , flexible  strength , an d 
resistance t o compressio n fo r thes e materials . Th e manufacture r shoul d b e awar e tha t 
purchaser ma y requir e tha t th e produc t mee t ASTM' s specifications . Fo r furthe r 
information, please contact the ASTM, located under Section III of this guide. 

Labelling 

Instructions accompanyin g pre-package d product s sol d i n Canad a mus t compl y wit h 
Canadian packaging an d labelling requirements a s prescribed b y Industr y Canada , unde r 
the Consume r Packagin g an d Labellin g Ac t an d Regulation s fo r pre-package d non-foo d 
consumer products. 

There are three mandatory statements which must appear on the label: 

product identit y 
- th e product's name; 
product ne t quantit y 

- expresse d i n metric units i n volume, weight o r numerica l count , accordin g t o 
the type o f product ; 

dealer's name and principal place of business 
- identit y an d principa l plac e o f busines s o f th e perso n fo r who m th e pre -

packaged product was manufactured o r produced for resale 
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- whe n imported, substitutes to the requirement include (a) name and addres s o f 
a Canadian dealer preceded by the words "importe d by" ; (b ) the statemen t o f 
origin locate d immediatel y adjacen t t o th e nam e an d addres s o f a  Canadia n 
dealer; or (c) the name and address of the dealer outside Canada. 

All mandator y labe l informatio n mus t b e show n i n Englis h an d French , excep t th e 
manufacturer's nam e an d addres s whic h ca n appea r i n eithe r language , othe r 
supplemental, non-mandator y labe l informatio n doe s no t hav e t o b e bilingual , bu t 
manufacturers ar e encouraged to includ e this  i n a  bilingual format , i f possible. However , 
the provinc e o f Quebe c ha s additiona l requirement s concernin g th e us e o f th e Frenc h 
language o n al l product s markete d withi n it s jurisdiction . Informatio n o n Frenc h 
requirements may be obtained from the Office d e la Langue Francaise, found in Sectio n II I 
of this guide. 

All non-mandator y labe l informatio n o n a  pre-packaged produc t mus t no t b e fals e o r 
misleading to the consumer; it must conform with any label claims made which may relat e 
to type, quality, performance, function , origin , or method of manufacture, fo r example. 

Packaging 

For pre-package d products , accordin g to th e Consume r Packagin g and Labellin g Act an d 
Regulations, al l package s mus t b e manufactured , constructed , o r displaye d i n suc h a 
manner tha t a  consume r ma y no t reasonabl y b e misle d wit h respec t t o th e qualit y o r 
quantity o f th e produc t i t contains . Package s mus t b e filled  i n suc h a  manne r tha t a 
consumer ma y not  b e reasonabl y b e misle d wit h regar d t o th e quantit y o f produc t i t 
contains. 

Labels on pre-packaged products must show: 

the identity and principal place of business of the person by or for whom th e pre -
packaged product was manufactured o r produced for resale; 
the identity o f the pre-package d produc t i n terms o f its commo n o r generi c name 
or in terms of its function ; 
such informatio n respectin g th e nature , quality , age , size , materia l content , 
composition, geographi c origin , performance , us e o r metho d o f manufactur e o r 
production of the pre-packaged product as may be prescribed. 

Questions o n the Act ma y b e directed t o th e Merchandis e Standard s Division , Industr y 
Canada, found under Section III of this guide. 
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Marketing an d Distributio n 

The lates t availabl e data suggest s tha t th e impor t marke t fo r crud e o r roughl y trimme d 
marble and granite into Canada is US $8 million. 

These product s fac e competitio n from  substitute s suc h a s ceramics , glass , concrete , 
aluminium, and stee l However , architects and developers are becoming more interested i n 
these products , whic h suggest s good futur e deman d fo r thes e products . Marketin g an d 
distribution is similar to that of the United States, below. 

Documentation 

Goods imported into Canada have mandatory documentation requirements. These are: 

Form B3 , Canad a Custom s Codin g (tw o copie s require d fo r a n automate d 
Customs office , thre e i f not) . I t i s importan t t o fil l i n thi s for m properly , 
especially sinc e it i s here where the importe r show s th e tarif f treatmen t fo r hi s 
goods; 
cargo control document - manifest, waybil l or other approved document tha t mus t 
be obtained from carrier or forwarder (two copies); 
commercial invoice , indicatin g th e buye r an d selle r o f th e goods , pric e pai d o r 
payable, adequat e description , includin g quantity , o f good s containe d i n th e 
shipment, togethe r wit h a  Canad a Custo m invoic e containin g th e remainin g 
required dat a (tw o copies) , o r a  fully complete d Canad a Custom s invoice , o r a n 
invoice containing all data listed by Customs. 

Revenue Canada requires that certain goods imported into Canada be clearly labelle d a s to 
their country of origin, in English o r French; this mus t b e clearly located o n the product . 
If the consumer will ultimately buy the goo d in a  container, the n i t i s acceptable tha t th e 
container only be marked. Canadian importers are responsible fo r ensurin g tha t th e good s 
they ar e importing compl y wit h th e markin g requirement s a t th e tim e the y impor t th e 
goods. Please verify wit h a  Canad a Custom s offic e concernin g you r product' s markin g 
requirements. 

Trade Association s 

Association of Consulting Engineers of Canada 
Ottawa, Ontario Tel . (613) 236-0569 
Fax (613) 236-6193 
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Canadian Construction Association 
Ottawa, Ontario Tel . (613) 236-9455 
Fax (613) 239-9526 

Royal Architectural Institut e of Canada 
Ottawa, Ontario Tel . (613) 232-7165 
Fax (613) 232-7559 

Trade Fairs 

Buildtech 
January (Ottawa) ; April (Toronto) ; October (Montreal ) 

IDEAS 
February 
Toronto 

International Kitchen and Bath Show 
September 
Toronto 

Ontario Association of Architects - Architectural Products and Services Show 
April 
Toronto 

Salon de l'industrie de la renovation et des materiaux de construction 
November 
Montreal 
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MEXICO 

Tariffs (% ) 

Items: 

Granite 
Marble 

General 

15/20 
10/15/20 

US/Canada 

A/B 
A 

A - duties fully eliminate d on January 1 , 1994 
B - duties removed in five equal stages of 20% annually to full elimination by 1998 

Standards 

Standards fo r buildin g products i n Mexico involve differen t federal , stat e an d municipa l 
laws and building codes. Mexican building codes vary from stat e to state, but are generally 
based on those established for the Federal District, since they are generally the most stric t 
and ar e ofte n modifie d fo r us e i n othe r regions . Th e law s ar e designe d t o guarante e 
liveability, functionality , sanitation , environmenta l compatibility , acces s t o 
transportation, safet y i n emergencies , structural safet y an d integration wit h th e imag e of 
the neighbourin g buildings . Th e laws , calle d th e Reglament o d e Construccione s de l 
Departamento de l Distrit o Federal , ar e update d an d publishe d i n th e Diari o Oficial . 
Complete detail s o f code s an d technica l standard s ma y b e obtaine d fro m th e Centr o 
Impulsor de la Construccion y la Habitacion, listed in Section III of this guide. 

There ar e als o produc t standard s applicabl e t o thi s sector , a s foun d i n SECOFI' s 
Catalogue o f Officia l Mexica n Standards , Volum e I , Classificatio n C . Standard s includ e 
those applicable for tiles. Mexico observes the standards set by th e America n Societ y fo r 
Testing of Materials. Th e exporte r i s strongly urge d to contac t th e Direccio n Genera l de 
Normas at SECOFI, the relevant Mexican sector association, or a  knowledgeable Mexica n 
importer, abou t the most current standards applicable to his product. 

Labelling 

Mexico's Ley de Proteccion al Consumidor (consume r protectio n law) , mandates tha t al l 
information containe d on a consumer product o r it s labels , containers an d packages mus t 
be in Spanish . These labellin g requirements wil l be enforced a t the border , meanin g tha t 
compliance is effectively th e responsibility of the exporter. Ful l original Spanis h labellin g 
is to be affixed a t the point of origin. 
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Labels must contain specific information suc h as: 

name of the produc t o r good (including a  product description , i f not describe d in 
the name of the product or good); 
name or trade name an d addres s o f th e importe r an d exporte r (thi s informatio n 
may be displayed on a separate label and may be added after importation) ; 
country of origin of the product; 
net contents in accordance with Official Mexica n Standard NOM 030-SCFI-1993; 
warnings or precautions in the case of dangerous products; and 
instructions fo r use , handling , an d assembl y o f th e product , i f applicabl e 
(instructions ma y b e on th e labe l o r i n a  separat e booklet , an d there  mus t b e a 
notice advisin g th e consume r t o rea d th e instructions ; instruction s fo r us e an d 
assembly must be in Spanish). 

When used , warrantie s hav e t o b e i n accordanc e wit h th e abov e Ley , specifyin g th e 
location o f service centre s i n Mexico . Durin g th e ter m o f warranties , manufacturer s o r 
importers ar e require d t o replac e "an y damage d piec e o r component " fre e o f charge . 
Instructions, manual s an d warranties mus t b e "incorporated t o th e product " befor e sale , 
but they will not be required for customs clearance. 

The label s must b e legible . The labe l will normally b e affixed t o eac h individual packag e 
offered fo r sale to consumers. 

Bulk products are generally exempt from thi s Ley. 

Packaging 

There ar e n o officia l packagin g requirement s fo r importe d product s t o Mexico . Pleas e 
check with your Mexican broker or importer for developments in this area. 

Marketing an d Distributio n 

Three majo r group s mak e u p th e constructio n an d buildin g product s industry : 
construction companies , public work s department s i n the variou s level s o f government , 
and th e consume r market . Th e larges t constructio n companie s ar e th e mos t importan t 
buyers o f importe d constructio n materials , a s the y hav e influenc e ove r purchasin g 
decisions. This influenc e extend s to publi c work s projects , whic h ar e bein g increasingl y 
given to th e private sector . Price , quality an d servic e are the most importan t criteri a fo r 
purchases. The consumer market, a significant portion of Mexico's construction industry , 
includes constructio n undertake n b y privat e homeowner s an d smal l contractors . Thi s 
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market i s difficul t t o ge t int o becaus e o f th e fragmente d distributio n system . I n mos t 
cities, there are a large number of outlets, each carrying a narrow range o f stock . Recently , 
large chain store s specialisin g i n construction product s hav e begun to ente r the Mexica n 
market. Th e relativ e succes s depend s o n customer' s accessibilit y t o the m i n term s o f 
transportation o f these materials. 

Mexico's civi l engineer s an d architect s hav e a  stron g influenc e ove r th e selectio n o f 
construction products . Introductio n o f a  produc t migh t includ e contact s wit h thes e 
professionals. 

Documentation 

Goods importe d int o Mexic o mus t b e accompanie d b y standar d documentation , a s 
follows: 

commercial invoic e (i n Spanish , i f prepare d i n English , th e Spanis h translatio n 
may follo w origina l tex t o n invoic e o r translatio n ma y accompan y invoice , 
including the original and several copies; 
packing list (if more than one package shipped) with at least four copies; 

bills of lading, with one original for importer and one for customs broker 

The invoice must be complete and accurate. I t must include: 

place and date of issue; 

complete nam e an d addresse s o f th e buye r o r importe r i n Mexico , an d th e 
exporter; 
description of merchandise, including marks, numbers, types, and quantities; 
freight and insurance charges; 
price and total value of shipment; 
signature (manual), name, and title of exporter; and 
shipper's invoice number and customer's order number. 

The invoice should be sent ahea d to th e importer/broker/agent , i n order to obtai n specia l 
permits (if necessary) i f shipped by sea or land, or it should accompany good s i f shippe d 
by air . 

The packing list includes: 

number of packages, and detailed list of goods in each package; 
net, gross , and lega l weight o f each package an d tota l shipment , i n metri c units , 
along with volume or measurements of each package and total shipment. 
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The bill of lading has information suc h as: 

types of packages in shipment and their weights and measurements; 
names and addresses of the shipper and importer, or customs broker; 
ports of origin and destination; 
description of goods; 
list of charges, including freight ; 
number of bills of lading in full set ; and 
carrier's official acknowledgemen t of receipt on board of goods for shipment . 

Trade Association s 

Asociacion de Comerciantes de Materiales para la Construccion de la Republica Mexicana 
(National association o f distributors of construction materials ) 
Mexico Cit y 
Tel (5 ) 593-4995 
Fax (5) 593-6047 

Camara Nacional de Empresas de Consultoria 
(Association of consulting engineers) 
Mexico Cit y 
Tel. (5) 559-9888 
Fax (5) 559-4914 

Camara Nacional de la Industria de la Construccion-CNIC 
(National chamber of the construction industry ) 
Mexico City Tel . (5) 665-1500 
Fax: (5) 606-6720 

Colegio de Arquitectos 
(School of architects) 
Mexico Cit y 
Tel. (5) 570-0007 
Fax (5) 259-5423 
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Trade Fairs 

Constructo 
(building materials & construction industry trade show) 
October 
Monterrey 

Construexpo 
(exhibition of construction materials, equipment) 
November 
Guadalajara 

Expo CIHAC 
October 
Mexico City 

Muestra de la Industria de la Construccion 
(construction industry exhibition ) 
May 
Mexico Cit y 

Triexpo CBR 
(tiles, kitchen & bath fixtures ) 
December 
Monterrey 
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UNITED STATES 

Tariffs (% except where $/m 3) 

Items: 

Granite 
Marble 

General 

0-4.2 
2.1-6 

GSP 

0 
$0-3.46/m3 

CBI 

0 
0 

Canada/Mexico 

0 
0 

Standards 

As wit h Canada , ther e ar e n o mandator y standard s fo r marbl e an d granit e a t present . 
However, architect s an d professional s i n th e constructio n industr y ten d t o voluntaril y 
follow the norms set by the American Society of Testing and Material s (ASTM) . AST M 
defines test s an d procedure s fo r measurin g th e performanc e o f buildin g constructio n 
elements, connection s an d assemblies , includin g durability , serviceability , structura l 
performance, an d infiltration performance . AST M provides guides to absorption, density , 
flexible strength , an d resistanc e t o compressio n fo r thes e materials . Th e manufacture r 
should b e awar e o f tha t purchase r ma y requir e tha t hi s produc t mee t ASTM' s 
specifications. Fo r furthe r information , pleas e contac t th e ASTM, locate d under Sectio n 
III of this guide. 

Labelling 

The Federal Trade Commission has general requirements for consumer produc t labels , or 
packages of products, which consist of : 

the identity o f the product ; 
the name and place of business of the manufacturer, packe r or distributor; 
country of origin (US Customs requirement). 

Packaging 

An importan t functio n o f packagin g i s t o pac k th e produc t i n a  wa y t o enabl e U S 
Customs t o examine , weigh, measure, and release the good s promptly . Therefore , sho w 
the exac t quantity o f eac h ite m o f good s i n eac h bo x o r othe r package , pu t mark s an d 
numbers on each package, and show those marks on your invoice opposite the itemisation 
of goods contained in the corresponding package. 
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Marketing an d Distributio n 

The size of the import market into the United States for marble and granite is 
US $975 million. 

US dimension ston e import s ar e primarily i n dressed marbl e an d granite . Roug h granit e 
and marble finished in the US are consumed in fa r fewe r proportions . Dimensio n ston e i s 
used i n ashla r (17%) , curbin g (15%) , roug h block s fo r monuments(13%) , dresse d 
monumentals (12%), and other uses (43%). 

As wit h othe r product s i n the constructio n industry , marketin g i s affected b y consume r 
trends an d tastes i n hom e desig n an d decor . Architect s als o greatl y influenc e trend s i n 
home construction material s consumption . Exporter s shoul d therefor e loo k t o architect s 
and home decor supply store s a s possible distributio n points , a s well a s obtaining more 
information fro m U S industry associations. 

Documentation 

Within five working days of the date of arrival of a shipment at a US port o f entry , entr y 
documents must be filed, which consist of : 

a commercial invoice, or pro forma invoice when the commercial invoic e cannot be 
produced; 
packing lists , if appropriate; 
evidence o f righ t t o mak e entr y (bil l o f lading , ai r waybill , shippin g receipt , 
carrier's certificate); and 
Entry Manifest , Custom s For m 7533 ; o r Applicatio n an d Specia l Permi t fo r 
Immediate Delivery , Custom s For m 3461 ; or othe r for m o f merchandis e releas e 
required by the district director . 

A requirement of US Customs is that a good entering the United States, or its container (if 
the goo d reaches the fina l purchase r i n a  container) mus t b e marked with it s countr y o f 
origin. An exceptio n t o thi s rul e is an article which i s to b e processed i n the U S b y th e 
importer an d not intende d fo r sal e in its importe d form , o r an article incapabl e o f bein g 
marked. Th e manufacture r shoul d chec k wit h U S Custom s t o verif y whic h situatio n 
applies to his product . 
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Trade Association s 

American Institut e of Architects 
Washington Tel . (202) 626-7300 

American Monument Association 
Worthington, Ohio Tel . (614) 885-2713 
Fax (614) 885-9133 

Barre Granite Association 
Barre, Vermont Tel . (802) 476-4131 
Fax (802) 476-4765 

Building Stone Institute 
New York Tel . (212) 490-2530 

Elberton Granite Association 
Elberton, Georgia Tel . (706) 283-2251 

Marble Institute of America 
Farmington, Michigan Tel . (810) 476-5558 
Fax (810) 465-1630 

National Stone Association 
Washington Tel . (202) 342-1100 

National Tile Contractors Association 
Jackson, Mississippi Tel . (601) 939-207 1 
Fax (601) 932-6117 

Trade Fairs 

Buildings Show 
September 
Chicago 

Construction Specification s Institut e Conventio n 
June 
Houston 
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Kitchen/Bath Industr y Sho w 
May 
Atlanta 

National Association of Home Builders Convention 
February 
Las Vegas 

National Building Material Distributor Association Conventio n 
October 
Orlando 

National Building Products Conferenc e 
August 
Chicago 

National Home Centre Show 
March 
Chicago 
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