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CHAPTER 12 -  HOUSEHOL D FURNITUR E 

INTRODUCTION 

The FT A an d no w NAFTA , wit h thei r tarif f eliminatio n o n furniture , wil l serv e t o 
increase trade activit y betwee n th e member countrie s i n this area . NAFTA wil l result i n 
increased competition for both Canadian an d US household furnitur e manufacturer s from 
Mexican exports . Nevertheless , specialisation , particularl y i n th e high-en d furnitur e 
market, may make it possible for manufacturers i n both countrie s t o continu e t o compet e 
effectively. 

The Canadia n furnitur e industr y ha s a  stron g domesti c focus , wit h domesti c sale s 
accounting fo r abou t 7 0 %  o f tota l sales . Canadia n import s o f househol d furnitur e ar e 
expected to have real growth of 5-10 % for th e next few years . Canadia n consumptio n o f 
furniture product s ha s show n moderat e long-ter m growt h intersperse d wit h period s o f 
varying degrees of negative and positive growth, for the most part reflecting th e economi c 
cycle. Imports of furniture an d furniture component s for the manufacturing process are an 
increasing trend . Ne w product s t o accommodat e th e hom e offic e ar e becomin g mor e 
popular. 

Mexico's furniture market is small but is growing rapidly a s a  result o f increased import s 
and new government policies. The domestic industry suffer s from a  lack o f economies of 
scale an d hig h price s fo r domesti c inputs , an d i s oriente d almos t completel y t o th e 
domestic market . The Mexica n governmen t has established a  joint program with privat e 
interests to make the domestic furniture industr y more competitive . Nonetheless , Mexic o 
has a growing demand for imported furniture. Import s are expected to grow at faste r pac e 
than domestic production, especially for wood and metal furniture . 

The United State s i s the world' s larges t producer o f furniture . However , ther e ha s bee n 
increased competitio n an d impor t penetratio n b y furnitur e product s fro m Asi a an d 
Europe. Mor e recently , U S manufacturer s hav e take n advantag e o f lo w wag e rate s i n 
Mexico t o produc e furnitur e from  U S parts. Th e product s ar e then shippe d bac k to th e 
US market under th e "Maquiladora s Industries " arrangement , whereb y dut y i s applie d 
only to the value added in Mexico. The industr y consist s o f abou t 300 0 establishments , 
with mos t o f th e large r firm s producin g i n mor e tha n on e produc t category . Th e te n 
largest firm s accoun t fo r approximatel y 2 5 %  o f domesti c production . Productio n o f 
household and institutional furniture i s concentrated geographically . 
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Generally, the US furniture industr y follows cyclica l patterns of growth closely related t o 
trends i n housing construction . Durin g the next few years , household furnitur e sale s ar e 
expected t o increas e 3  -  5 % annually. Even though th e actua l number o f furniture unit s 
produced ma y increas e onl y marginally , i f a t all , mor e highe r ticke t item s wil l b e 
purchased. 
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CANADA 

Tariffs (% ) 

Items: 

Seats 
Seat parts 
Metal furnitur e 
Wooden furnitur e 
Plastics furnitur e 
Furniture, other (includes cane, 

bamboo, similar materials) 
Furniture part s 
Mattresses 
Lamps, electrical 

MFN 

10.1-15 
10-1-13.9 
11.7 
12-14.2 
13.9 

osier 
13.9 
10-13.9 
11.6-13.9 
10.5 

GPT 

8-10 
8-10 
8 
10 
10 

10 
8-10 
8-10 
7.5 

US/Mexico 

0-8 
0 
0-6.4 
0-8 
0-8 

0-6 
0 
0-8 
3.3-6 

Lamps, non-electrical 9.2-10. 2 6.5-1 0 3- 6 

Standards 

There ar e no technica l standard s establishe d b y th e Canadia n governmen t fo r importe d 
furniture products . 

However, th e Canadia n Upholstere d Furnitur e Actio n Counci l (UFAC ) promote s 
voluntary industry standards for the flammability o f upholstered furniture . Th e furnitur e 
industry i s responsibl e fo r monitorin g an d regulatin g itsel f t o ensur e tha t upholstere d 
furniture conform s t o th e UFAC' s flammabilit y specifications , an d tha t consumer s ar e 
made aware of these standards. Manufacturers who affiliate themselve s with UFA C agre e 
to (a ) use only UFAC-teste d material s in the production o f thei r upholstere d furniture ; 
(b) confor m t o UFA C constructio n standards ; and , (c) as a n assurance to th e consumer , 
affix UFAC' s emble m on eac h piece o f furniture (whic h must b e printe d i n Englis h an d 
French fo r Canada) . Additional informatio n o n th e UFA C progra m ca n b e obtaine d b y 
contacting the UFAC/Canadian Counci l of Furniture Manufacturers . 

In addition, there exists a basic, minimum flammability standar d for upholstered furniture , 
mattresses, cushions , an d chai r pads . Product s whic h d o no t mee t th e establishe d 
requirements canno t b e sold , advertise d o r importe d int o Canada . Informatio n o n th e 
Hazardous Products Act may be obtained from th e Chemica l Hazards Divisio n a t Healt h 
Canada, listed in the addresses section of this guide. 
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Furniture product s whic h hav e integra l electrica l lightin g system s mus t compl y wit h 
Canadian federal law standards established by the Canadian Standards Association (CSA). 
Information pertaining to the certification proces s an d copies o f the applicabl e standard s 
can be obtained by contacting the CSA. 

There ar e standard s fo r labellin g (outline d i n th e Labellin g section , below ) an d fibr e 
content determination , i f textil e covering s ar e use d o n furniture . Th e amoun t o f textil e 
fibre present i n a  textile fibre article must b e determine d accordin g t o th e tes t method s 
contained i n th e Nationa l Standar d o f Canada , Textil e Tes t Methods . Ther e ar e othe r 
voluntary standard s fo r furniture . Mor e informatio n o n these standard s an d o n th e tes t 
methods ma y b e obtained from  th e Canadia n Genera l Standard s Boar d (CGSB) , i n th e 
addresses section of this guide. 

Labelling 

Instructions accompanyin g pre-package d furnitur e sol d i n Canad a mus t compl y wit h 
Canadian packaging an d labelling requirements a s prescribed b y Industr y Canada , unde r 
the Consume r Packagin g an d Labellin g Ac t an d Regulation s fo r pre-package d non-foo d 
consumer products. 

There are three mandatory statements which must appear on the label: 

product identit y 
- th e product's name; 

product ne t quantit y 
- expresse d i n metric units i n volume, weight o r numerica l count , accordin g t o 

the type o f product ; 

dealer's name and principal place of business 
- identit y an d principa l plac e o f busines s o f th e perso n fo r who m th e pre -

packagedproduct was manufactured o r produced for resale 
- whe n imported, substitutes to the requirement include (a) name and addres s o f 

a Canadian dealer preceded by the words "importe d by" ; (b ) the statemen t o f 
origin locate d immediatel y adjacen t t o th e nam e an d addres s o f a  Canadia n 
dealer; or (c) the name and address of the dealer outside Canada. 

All mandator y labe l informatio n mus t b e show n i n Englis h an d French , excep t th e 
manufacturer's nam e an d addres s whic h ca n appea r i n eithe r language . Othe r 
supplemental, non-mandator y labe l informatio n doe s no t hav e t o b e bilingual , bu t 
manufacturers ar e encouraged to includ e this i n a  bilingual format , i f possible. However , 
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the provinc e o f Quebe c ha s additiona l requirement s concernin g th e us e o f th e Frenc h 
language o n al l product s markete d withi n its  jurisdiction . Informatio n o n Frenc h 
requirements may be obtained from the Office d e la Langue Francaise, found in Section II I 
of this guide. 

All non-mandator y labe l informatio n o n a  pre-packaged produc t mus t no t b e fals e o r 
misleading to the consumer; it must conform with any label claims made which may relat e 
to type, quality, performance, function , origin , or method of manufacture, fo r example. 

Textile oute r covering s for furnitur e fal l under the Textil e Labellin g Act , whic h require s 
that the fibre content of all textile materials be declared, as well as dealer information. Fo r 
more informatio n abou t textil e labellin g requirements , se e th e chapte r o n Ready-Mad e 
Garments in this guide, under Canadian labelling requirements. 

The fibr e conten t o f th e fillin g o r stuffin g use d i n upholstere d furniture , mattresses , 
cushions, an d chai r pad s i s no t require d unde r th e Textil e Labellin g Ac t an d it s 
Regulations. However , i n the provinces o f Quebec , Ontario an d Manitoba , al l fillings o r 
stuffing ar e regulated, and al l manufacturers o f upholstered o r stuffed article s fo r sal e i n 
these provinces shoul d contac t th e provincia l governmen t office s dealin g with consume r 
products, listed in Section III of this guide. 

The use of North America's most heavily-advertised an d best known symbol for products 
made from hardwood is the Hardwood Mark, created for and copyrighted by the Nationa l 
Hardwood Lumber Association (NHLA) in the Unite d States . I t i s now availabl e for us e 
on manufacturers ' produc t literature , advertising , packaging, point-of-purchase materials , 
and on the products themselves. Th e mark, and an application and rules for its use can be 
obtained by contacting the NHLA. 

Packaging 

For pre-packaged products, according to the Consumer Packagin g and Labelling Act an d 
Regulations, al l packages mus t b e manufactured , constructed , o r displaye d i n suc h a 
manner tha t a  consume r ma y no t reasonabl y b e misle d wit h respec t t o th e qualit y o r 
quantity o f the product i t contains. 

Labels on pre-packaged products must show: 

the identity and principal place of business of the person by or for whom th e pre -
packaged product was manufactured o r produced for resale; 
the identity o f the pre-packaged produc t i n terms o f its  commo n o r generi c name 
or in terms of its function ; 
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such informatio n respectin g th e nature , quality , age , size , materia l content , 
composition, geographi c origin , performance , us e o r metho d o f manufactur e o r 
production of the pre-packaged product as may be prescribed. 

Questions o n the Act ma y be directed to th e Merchandis e Standard s Division , Industr y 
Canada, found under Section III of this guide. 

Marketing an d Distributio n 

The Canadian househol d furnitur e marke t has a  wide variety o f consumer preferences i n 
style, design, uniqueness, quality, and price. 

Imports o f furniture an d furniture componen t part s ar e increasing . The y compet e wit h 
Canadian products t o a  large extent on the basi s o f price, mitigatin g hig h transportatio n 
costs i n part b y shippin g th e produc t unassembled . Furnitur e product s importe d from 
Europe ten d t o featur e uniqu e moder n o r contemporar y design s tha t appea l t o smalle r 
market segment s i n higher-priced ranges . Shift s i n the typ e o f furniture bein g purchase d 
include the emergenc e of ready-to-assemble furnitur e an d wall units. Recently , increase d 
attention ha s been given to designin g products tha t satisf y th e needs o f bot h th e agein g 
and disable d populations . Researc h i n bot h desig n an d consume r market s wil l b e ver y 
important t o succes s i n Canada. Difference s i n tast e betwee n th e English-speakin g an d 
French-speaking populations may require tailoring of products and advertising. 

Most household furniture products are marketed nationally, although small manufacturer s 
typically serv e regiona l markets . I n som e situations , transportatio n cost s preclud e th e 
profitable sale s of a product in distant markets. 

In distribution , ther e ha s bee n a  tren d t o centralise d buyin g b y departmen t stores , 
furniture chain s an d buyin g groups  o f independen t retailers . Som e distributio n occur s 
through wholesale r merchants, agent s and brokers. Quebec' s import s com e mainl y from 
European countries and are usually handled by agents. I n the rest o f Canada , import s ar e 
primarily source d from  th e Unite d State s an d ar e predominantl y handle d b y merchan t 
wholesalers. Some advantages of selling directly through chai n retailers are they advertis e 
and promote a  client's products , an d the y usuall y pa y o n time . T o mee t th e increase d 
demands o f consumer s wit h respec t t o servic e an d quality , retailer s wil l b e expectin g 
improved servic e from  thei r suppliers . Som e retailer s ar e alread y givin g preferenc e t o 
those manufacturer s wh o hav e a  recognised qualit y assuranc e progra m i n plac e i n thei r 
facilities. 

The lates t availabl e dat a suggest s tha t th e impor t marke t fo r househol d furnitur e int o 
Canada is US $577 million. 
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Documentation 

Goods imported into Canada have mandatory documentation requirements. These are: 

Form B3 , Canad a Custom s Codin g (tw o copie s require d fo r a n automate d 
Customs office , thre e i f not) . I t i s importan t t o fill  i n thi s for m properly , 
especially sinc e it i s here where the importe r show s th e tarif f treatmen t fo r hi s 
goods; 
cargo control document - manifest, waybil l or other approved document tha t mus t 
be obtained from carrie r or forwarder (two copies); 
commercial invoice , indicatin g th e buye r an d selle r o f th e goods , pric e pai d o r 
payable, adequat e description , includin g quantity , o f good s containe d i n th e 
shipment, togethe r wit h a  Canad a Custo m invoic e containin g th e remainin g 
required dat a (tw o copies) , o r a  fully complete d Canad a Custom s invoice , o r a n 
invoice containing all data listed by Customs. 

Revenue Canada requires that certain goods imported into Canada be clearly labelled a s t o 
their country of origin, in English o r French; this mus t b e clearly located o n the product . 
If the consumer will ultimately buy the goo d in a container, the n i t i s acceptable tha t th e 
container only be marked. Canadian importers are responsible fo r ensurin g that th e good s 
they ar e importing compl y wit h th e markin g requirement s a t th e tim e the y impor t th e 
goods. Please verify wit h a  Canad a Custom s offic e concernin g you r product' s markin g 
requirements. 

Trade Association s 

Canadian Council of Furniture Manufacturer s 
Ottawa, Ontario Tel . (613) 232-3322 
Fax (613) 232-3343 

Canadian Home Furnishings Association 
Winona, Ontario Tel : (416) 643-6399 
Fax:(416)643-6411 

Furniture West Inc. 
Winnipeg, Manitoba Tel : (204 ) 632-5529 
Fax: (204)694-128 1 

National Hardwood Lumber Association 
Memphis, Tennessee Fax : (901 ) 382-6419 
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Ontario Furniture Manufacturers' Associatio n 
Mississauga, Ontario Tel : (416 ) 677-6561 
Fax: (416 ) 677-5212 

Quebec Furniture Manufacturers ' Associatio n 
Montreal, Quebec Tel : (514 ) 866-3431 
Fax: (514 ) 871-9900 

Upholstered Furniture Action Council 
High Point, North Carolina Tel : (919 ) 885-5065 

Trade Fairs 

Canada's Home Furnishing Market Show 
January 
Toronto 

Design Forum 
August 
Toronto 

International Interior Design Exposition (IIDEX) 
November 
Toronto 

Montreal Furniture Market  Sho w 
June 
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MEXICO 

Tariffs (% ) 

Items: 

Seats 
Seat parts 
Metal furnitur e 
Wooden furnitur e 
Plastic furnitur e 
Furniture, other (includes cane, 

bamboo, similar materials) 
Furniture part s 
Mattresses 
Lamps, electrical 
Lamps, non-electrical 

General 

15 
10/15 
20 
15/20 
20 

osier 
20 
10 
20 
20 
20 

US/Canada 

A-C 
A 
A 
A-C 
A 

B 
A 
A-C 
B-C 
B-C 

A - duties fully eliminate d on January 1 , 1994 
B - duties removed in five equal stages of 20% annually to full elimination by 1998 
C - duties removed in ten equal stages of 10% annually to full elimination by 2003 

Standards 

There are voluntary standards applicable t o this  sector , a s found i n SECOFI' s Catalogu e 
of Officia l Mexica n Standards , Volum e IV , Classificatio n Q . Th e exporte r i s strongl y 
urged t o contac t th e Direccio n Genera l d e Norma s a t SECOFI , th e relevan t Mexica n 
sector association , o r a  knowledgeabl e Mexica n importer,  abou t th e mos t curren t 
standards applicable to his product. 

Labelling 

According to Mexico' s Le y d e Proteccion a l Consumidor (consume r protection law) , al l 
information containe d on a consumer product o r its  labels , containers an d packages mus t 
be in Spanish . These labellin g requirements wil l be enforced a t the border , meanin g tha t 
compliance is effectively th e responsibility of the exporter. Ful l original Spanis h labellin g 
is to be affixed a t the point of origin. 
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Labels must contain specific information suc h as: 

name of the product o r good (including a  product description , i f not describe d in 
the name of the product or good); 
name or trade name an d addres s o f th e importe r an d exporte r (thi s informatio n 
may be displayed on a separate label and may be added after importation); 
country of origin of the product; 
net contents in accordance with Official Mexica n Standard NOM 030-SCFI-1993; 
warnings or precautions in the case of dangerous products; and 
instructions fo r use , handling , an d assembl y o f th e product , i f applicabl e 
(instructions ma y b e on the labe l o r i n a  separat e booklet , an d ther e mus t b e a 
notice advisin g th e consume r t o rea d th e instructions ; instruction s fo r us e an d 
assembly must be in Spanish). 

When used , warrantie s hav e t o b e i n accordanc e wit h th e abov e Ley , specifyin g th e 
location o f service centre s i n Mexico . Durin g th e ter m o f warranties , manufacturer s o r 
importers ar e required t o replac e "an y damage d piec e o r component " free  o f charge . 
Instructions, manual s an d warranties must b e "incorporated t o th e product" befor e sale , 
but they will not be required for customs clearance. 

The label s must b e legible. The labe l will normally b e affixed t o eac h individual packag e 
offered fo r sale to consumers. 

Packaging 

There ar e no officia l packagin g requirement s fo r importe d product s t o Mexico . Pleas e 
check with your Mexican broker or importer for developments in this area. 

Marketing an d Distributio n 

The larges t impor t categor y i s woo d furniture , wit h one-thir d o f th e market . Othe r 
significant categories are seats, metal furniture, and lamps and lighting fixtures. Import s o f 
furniture made of plastics and other materials are stil l not ver y significant . I n the bedding 
category, demand is mostly filled by domestic production. 

Because o f Mexico' s growin g deman d fo r importe d furniture , manufacturer s nee d t o 
aggressively market thei r furnitur e product s i n orde r t o successfull y tak e advantag e o f 
these opportunities . Mexica n consumer s an d retailer s perceiv e tha t Europea n product s 
are of high quality, an d tha t Asia n product s ar e generall y price d lowe r an d offe r bette r 
financing terms. Currently, credit terms are very important in the buying decisio n because 
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they giv e the custome r a  perio d o f tim e t o pa y fo r thei r purchas e chargin g minima l 
interest rates when economic resources are scarce . Quality an d service are also importan t 
for the middle class group and the high purchasing power segment which accoun t fo r ove r 
43 %  o f th e populatio n i n Mexico . Mexica n customers  prefe r t o pa y mor e an d ge t 
furniture tha t lasts longer. 

The mos t commo n distributio n channel s fo r furnitur e ar e wholesalers , chai n store s 
specialising i n furniture , departmen t stores , an d larg e supermarkets . Ther e i s a  smal l 
percentage distribute d directl y t o a  retail outlet  b y th e manufacturer . Mos t import s ar e 
sold in Mexico City and other large cities. 

Furniture sale s depen d o n the tim e of the yea r an d promotional campaigns . Beside s th e 
periods o f promotiona l effort , November , Decembe r an d Januar y generall y represen t 
twice as much as sales volume as the rest of the year. 

Firms may become successful i n areas of this furniture market by participatin g i n existing 
trade shows , activel y marketin g thei r good s t o chai n store s an d buyers , workin g wit h 
Mexico-based distributor s o r representatives , an d offerin g competitivel y priced , high -
quality products to the consumer . 

Documentation 

Goods importe d int o Mexic o mus t b e accompanie d b y standar d documentation , a s 
follows: 

commercial invoic e (i n Spanish , i f prepare d i n English , th e Spanis h translatio n 
may follo w origina l tex t o n invoic e o r translatio n ma y accompan y invoice) , 
including the original and several copies; 
packing list (if more than one package shipped); at least four copies; 
bills of lading, including one original for importer and one for customs broker. 

The invoice must be complete and accurate. I t must include: 

place and date of issue; 
complete nam e an d addresse s o f th e buye r o r importe r i n Mexico , an d th e 
exporter; 
description of merchandise, including marks, numbers, types, and quantities; 
freight and insurance charges; 
price and total value of shipment; 
signature (manual), name, and title of exporter; and 
shipper's invoice number and customer's order number. 
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The invoice should be sent ahea d to th e importer/broker/agent , i n order to obtai n specia l 
permits (if necessary) if shipped by sea or land, or it should accompany good s i f shippe d 
by air . 

The packing list includes: 

number of packages, and detailed list of goods in each package; 
net, gross , and lega l weight o f each package an d tota l shipment , i n metri c units , 
along with volume or measurements of each package and total shipment. 

The bill of lading has information suc h as: 

types of packages in shipment and their weights and measurements; 
names and addresses of the shipper and importer, or customs broker; 
ports of origin and destination; 
description of goods; 
list of charges, including freight ; 
number of bills of lading in full set ; and 
carrier's official acknowledgemen t of receipt on board of goods for shipment . 

Mexico has also recently begu n requirin g certificate s o f qualit y befor e certai n product s 
can be sold in Mexico. 

All products entering into Mexico must have a free sale certificate. Thi s certificat e prove s 
that th e imported good s ar e als o sol d i n th e countr y o f origin . A  lette r fro m th e loca l 
chamber o f commerc e statin g th e sal e o f this  produc t i n th e loca l marke t i s sufficien t 
proof for this requirement. 

Trade Association s 

Asociacion de Fabricantes de Muebles de Jalisco, a.c. 
(Association of furniture manufacturers o f Jalisco) 
Guadalajara Tel . (3) 622-7178 
Fax 3 ) 622-7103 

Camara Nacional de la Industria Maderera y Similares 
(Lumber and related products industry national chamber) 
Mexico City Tel . (5) 598-6725 
Fax: (5) 598-6932 
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Camara Nacional de la Industria de la Transformacion-CANACINTR A 
(National chamber of manufacturing industries ) 
Mexico Cit y Tel . (5) 563-3400/ 563-0501 
Contact: Manage r o f th e Consej o Coordinado r Muebler o (Furnitur e Co-ordinatin g 

Council) 
President of the Seccion de Muebles para Cocina s Integrate s (Section o f Kitche n 
Furniture) 

Trade Fairs 

Expo-Cocina 
(Expo - Kitchen) 
Mexico City 
May -Jun e 

Expo-Industrial CAREINTR A 
(Trade show by Regional Chamber of Manufacturing Industrie s of the State of Jalisco) 
Guadalajara 
August 

Expo Mueble 
(Furniture show by the Furniture Association o f the State of Nuevo Leon) 
Monterrey, Septembe r 
Guadalajara, February/Augus t 

Exposicion Provi Mueble 
Monterrey 
March 

Feria del Regalo y Salon de las Importaciones 
(gift fai r and imports show) 
Mexico City 
January, Augus t 

Tecno Mueble Internaciona l 
(international furniture show ) 
Guadalajara 
July 
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UNITED STATES 

Tariffs (% ) 

Items: 

Seats 
Seat parts 
Metal furnitur e 
Wooden furnitur e 
Plastic furnitur e 
Furniture, other (includes cane, osier 

bamboo, similar materials) 
Furniture part s 
Mattresses 
Lamps, electrical 
Lamps, non-electrical 

Standards 

General 

2.4-7.5 
2.4-7.5 
4 
2.5-6.6 
2.4-6 

4-7.5 
2.4-7.5 
6 
3.7-7.6 
3.7-7.6 

GSP 

0 
0 
0 
0 
0 

0 
0 
0-6 
0 
0 

CBI 

0 
0 
0 
0 
0 

0 
0 
0 
0 
0 

Canada/Mexico 

0-2.4 
0 
0 
0 
0 

0 
0 
0-5.4 
0-3 
0-3 

The US ' Upholstere d Furnitur e Actio n Counci l (UFAC ) promote s voluntar y industr y 
standards fo r th e flammabilit y o f upholstere d furniture . Th e furnitur e industr y i s 
responsible fo r monitorin g an d regulatin g itsel f t o ensur e tha t upholstere d furnitur e 
conforms to the UFAC's flammability specifications , and tha t consumer s ar e made aware 
of these standards . Manufacturer s wh o affiliat e themselve s with UFA C agre e to (a ) us e 
only UFAC-tested materials in the production o f their upholstered furniture ; (b ) confor m 
to UFAC construction standards ; and, (c) as an assuranc e t o th e consumer , affi x UFAC' s 
emblem on each piece of furniture . Additiona l informatio n o n the UFA C progra m ca n be 
obtained by contacting the UFAC. 

The Environmenta l Protectio n Agenc y i s currentl y developin g a  contro l techniqu e 
guideline fo r volatil e organi c compoun d emission s fo r th e woo d furnitur e an d kitche n 
cabinet industries as required by the Clean Air Act Amendment s o f 1990 . State and local 
air quality regulator s wil l use this t o establis h reasonabl y availabl e contro l technologie s 
for the wood furniture an d cabinet industries. 

Upholstered furniture may not be imported into the US if the fabric used for th e furnitur e 
fails t o confor m t o a n applicabl e flammabilit y standar d issue d unde r th e Flammabl e 
Fabrics Act, administered by the Consumer Product Safety Commission . 
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Furniture product s whic h hav e integra l electrica l lightin g system s shoul d compl y wit h 
U.S. Electrica l Standards , establishe d b y Underwriter s Laboratorie s (UL) . Fo r mor e 
information o n standards contact these organisations, all listed in Section III of this guide. 

Labelling 

The Federa l Trad e Commissio n (FTC ) ha s issue d guide s fo r th e househol d furnitur e 
industry whic h require s tha t th e manufacturer , distributo r o r retaile r o f furnitur e mus t 
provide full disclosure of the utility , construction , composition , durability , design , style , 
quality, quantit y o r numbe r o f items , model , origin , manufacture , price , grade , o r an y 
other material aspect of the item of furniture . Disclosur e shoul d be made on the product , 
tag o r labe l prominentl y attache d t o it , unti l purchase d b y th e consumer . Specifi c 
examples o f no n misleadin g disclosure s includ e describin g woo d an d woo d imitations , 
identity of woods, leather and leather imitations, outer coverings materials (fibr e content) , 
stuffings, an d origi n an d style  o f furniture . Pleas e contac t th e FT C fo r mor e detail s 
concerning their furniture guidelines , under Section III of this guide. 

The Federa l Trad e Commissio n als o ha s genera l requirement s fo r consume r produc t 
labels, or packages of products, which consist of : 

the identity o f the product ; 
the name and place of business of the manufacturer, packe r or distributor; 
country of origin (US Customs requirement). 

As wit h Canada , th e Unite d State s use s Nort h America' s mos t heavily-advertise d an d 
best know n symbo l fo r product s mad e from hardwoo d i s th e Hardwoo d Mark , create d 
for an d copyrighted b y it s National Hardwoo d Lumbe r Association (NHLA) . I t i s no w 
available fo r us e o n manufacturers ' produc t literature , advertising , packaging , 
point-of-purchase materials , an d o n th e product s themselves . Th e mark , an d a n 
application and rules for its use can be obtained by contacting the NHLA. 

Packaging 

An importan t functio n o f packagin g i s t o pac k th e produc t i n a  way  t o enabl e U S 
Customs t o examine , weigh, measure, and release the goods promptly . Therefore , sho w 
the exac t quantity o f eac h ite m o f good s i n eac h bo x o r othe r package , pu t mark s an d 
numbers on each package, and show those marks on your invoice opposite the itemisation 
of goods contained in the corresponding package. 
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Marketing an d Distributio n 

Manufacturers ar e primaril y locate d i n Nort h Carolina , Virginia , California , an d Ne w 
York. 

A fir m must b e cost competitiv e wit h domesti c supplier s i n th e lo w t o mediu m price d 
categories. Otherwise, a manufacturer may also be successful i n market niches in the US, 
either by specialising in products targeted to specifi c marke t segment s or by focusin g o n 
products i n the higher-priced ranges , where design and quality ar e more importan t tha n 
price. Hom e entertainmen t furnitur e i s th e bigges t growt h marke t i n th e industry . 
Recently, increased attention has been given to designin g products tha t satisf y th e needs 
of both the ageing and disabled populations. 

As wit h Canada , i n distribution , ther e ha s bee n a  tren d t o centralise d buyin g b y 
department stores, furniture chain s and buying groups of independent retailers. This trend 
is expected t o continu e an d could benefi t th e larg e multiplant U S firms , whic h ten d t o 
have great productive capacit y i n a  wider range of products , therefor e bein g i n a  bette r 
position t o suppl y large-volum e orders . T o mee t th e increase d demand s o f consumer s 
with respect to service and quality, retailers will be expecting improved servic e from their 
suppliers. Some retailers are already giving preference to those manufacturer s wh o hav e a 
recognised quality assurance program in place in their facilities. 

The siz e o f th e impor t marke t int o th e Unite d State s fo r househol d furnitur e i s 
approximately US $5.5 billion. 

Documentation 

Within five working days of the date of arrival of a shipment at a US port o f entry , entr y 
documents must be filed, which consist of : 

a commercial invoice, or pro forma invoice when the commercial invoice cannot be 
produced; 
packing lists , if appropriate; 
evidence o f righ t t o mak e entr y (bil l o f lading , ai r waybill , shippin g receipt , 
carrier's certificate); and 
Entry Manifest , Custom s For m 7533 ; o r Applicatio n an d Specia l Permi t fo r 
Immediate Delivery, Custom s For m 3461 ; or othe r for m o f merchandis e releas e 
required by the district director . 

A requirement of US Customs is that a good entering the United States, or its container (if 
the goo d reaches the fina l purchase r i n a container) mus t b e marked with it s countr y o f 
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origin. An exceptio n t o thi s rul e i s an article which i s to b e processed i n the US b y th e 
importer an d not intende d fo r sal e in its importe d form , o r an article incapabl e o f bein g 
marked. Th e manufacture r shoul d chec k wit h U S Custom s t o verif y whic h situatio n 
applies to his product . 

Trade Association s 

American Furniture Manufacturers Associatio n 
High Point, North Carolina Tel . (919) 884-5000 
Fax (919) 884-5303 

American Society of Furniture Designers 
High Point, North Carolina Tel . (919) 884-4074 
Fax (919) 883-6631 

International Home Furnishings Marketing Association 
High Point, North Carolina Tel . (919) 889-0203 
Fax (919) 889-7460 

International Home Furnishings Representatives Association 
High Point, North Carolina Tel . (919) 889-3920 
Fax (919) 883-8245 

International Wholesale Furniture Association 
High Point, North Carolina Tel . (919) 884-1566 

National Home Furnishings Association 
High Point, North Carolina Tel . (919) 883-1650 
Fax (919) 883-1195 

Upholstered Furniture Action Counci l 
High Point, North Carolina Tel : (919 ) 885-5065 

Trade Fairs 

International Contemporary Furniture Fair 
May 
New York 
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International Home Furnishings Market 
April, Octobe r 
North Carolina 

New York Home Textiles Show 
April/October (biannual ) 
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