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CHAPTER 10 -  HANDMAD E CARPET S AN D RUG S 

INTRODUCTION 

NAFTA wil l create new opportunities fo r manufacturer s o f textiles and fibres t o expan d 
sales, increase production and realise economies of scale. The three countries can also tak e 
full advantag e of their complementary resources to enhance export potential. 

In Canada, most product shipments in the carpet sector are manufactured b y a  very smal l 
number o f producers . Fou r companie s represen t mor e tha n hal f o f al l domesti c carpe t 
production. Vertical integration among the fibre, fabric and appare l sector s i s almos t non -
existent. Th e carpe t an d ru g secto r i s capital-intensive , wit h mos t majo r producer s 
vertically integrate d t o includ e yarn, carpe t constructio n an d dyeing , as well a s finishing 
processes. Importers have approximately 20 % of the carpet market. 

Low pe r capit a incom e an d cultura l factor s hav e mad e carpe t an d ru g consumptio n 
relatively lo w compare d t o othe r countries . But , there  has been stead y growt h i n carpe t 
and rug demand in Mexico since the lat e 1980's . With rising incomes and greate r housin g 
construction, this demand should continue to increase. 

The Unite d State s currentl y account s fo r mor e tha n hal f o f world-wid e carpe t 
consumption. Deman d level s for carpet s an d rugs are dependen t o n th e strengt h o f th e 
domestic econom y an d concurren t growt h o f home construction . Stead y growt h i n th e 
US economy shoul d improv e th e outloo k fo r th e replacemen t carpe t sector . Indi a an d 
China hav e bee n th e tw o larges t source s o f U S carpe t import s i n recen t years . Thei r 
imports ar e mostl y wove n an d handloome d floorcovering , whic h ar e no t directl y 
competitive with the tufted floorcovering s produced domestically . 
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CANADA 

MFN 

9.7 
19.3 
0 
19.3-21.2 
9.9-21.2 
10 
19.3 
18.3 

GPT 

0 
13 
0 
13-14.5 
0-14.5 
0 
13 
12.5 

US/Mexico 

0-3 
6-10.4 
0 
6-11.6 
0-10.4 
0-6 
6-10.4 
5.7-10 

Tariffs (% ) 

Items: 

Carpets, knotte d 

Carpets, hand woven 
Carpets, coconut fibr e 
Carpets, woven 
Carpets, not pile 
Carpets, tufte d 
Carpets, felt , no t tufte d 
Other carpets (including braided) 

Standards 

There ar e standard s fo r labellin g (outline d i n th e Labellin g section , below ) an d fibr e 
content determination. The amount of textile fibre present in a textile fibr e articl e must b e 
determined accordin g to th e tes t method s containe d i n the National Standar d o f Canada , 
Textile Test Methods . Mor e informatio n abou t the tes t method s may b e obtaine d from 
the Canadian General Standards Board (CGSB), in the addresses section of this guide. 

In addition , ther e exist s a  basic , minimum flammabilit y standar d fo r carpet s an d rugs . 
Products whic h d o not mee t the establishe d requirement s canno t b e sold , advertise d o r 
imported int o Canada . Informatio n o n standard , containe d i n th e Hazardou s Product s 
Act, ma y b e obtained fro m th e Chemica l Hazard s Divisio n a t Healt h Canada , liste d i n 
Section III of this guide. 

Labelling 

Industry Canada's Textile Labelling Act and Textile Labelling and Advertising Regulations 
provide basi c labellin g requirements fo r consume r textil e article s sol d i n Canada , whic h 
includes carpet s an d rugs . Th e Ac t prohibit s a  deale r fro m selling , advertising , o r 
importing into Canada, consumer textile articles unless they are labelled with fibre conten t 
and deale r identification i n accordanc e wit h th e Ac t an d Regulations , an d from  makin g 
misleading representations relating to textile fibre products. 
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The basic requirements are that the label have: 

fibre conten t information expresse d in percentages by mass 
- generi c name of al l fibres which make up a t leas t 5  %  o f th e product ; thos e 

making up less than 5 % may be identified a s "other fibre(s)" 
- fibres  liste d in order of predominance 
- i f reused or reprocessed fibres are used, these mus t b e listed a s such ; i f mixed 

or unknown or miscellaneous fibres are used, these must be listed as such 
- whe n onl y on e fibre  i s contained , th e word s "all " o r "pure " ma y b e use d 

instead of 100%; 

dealer identity informatio n 
- nam e and address, or, for a dealer in Canada, their identification number ("CA 

number), obtained by applying to Industry Canada . 

Fibre content information must be in English and French, excep t i n areas where onl y on e 
official languag e is used in consumer purchases. Dealer identification an d country of origin 
(when required) only need to be in one of the officia l languages . Th e province o f Quebe c 
has additiona l requirement s concernin g al l product s markete d therein , whic h shoul d b e 
obtained from the Office d e la Langue Francaise, found under Section III of this guide. 

Packaging 

When a  consumer textil e articl e i s sold in a  wrapper, packag e o r container an d th e labe l 
attached to the article is clearly visible, there is no other labelling necessary. I f the labe l i s 
not visible, the information required to be show n mus t b e repeated o n the package in the 
manner outlined above. 

For all othe r pre-package d products , accordin g to th e Consume r Packagin g and Labelling 
Act an d Regulations , al l package s mus t b e manufactured , constructed , o r displaye d i n 
such a manner that a consumer may not reasonably b e misled with respec t t o th e qualit y 
or quantity of the product it contains. Labels on pre-packaged products must show: 

the identity and principal place of business of the person by or for whom th e pre -
packaged product was manufactured o r produced for resale; 
the identity o f the pre-packaged produc t i n terms o f its commo n o r generi c name 
or in terms of its function ; 
such informatio n respectin g th e nature , quality , age , size , materia l content , 
composition, geographi c origin , performance , us e o r metho d o f manufactur e o r 
production o f the pre-packaged product as may be prescribed. 
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Questions o n the Act ma y b e directed to th e Merchandis e Standard s Division , Industr y 
Canada, found under Section III of this guide. 

Marketing an d Distributio n 

Canadian consume r pattern s reflec t a  grea t degre e o f sensitivit y t o quality , valu e an d 
service. 

The retail market is dominated by a  limited number o f larg e department store s an d chain 
stores (which usually focus on particular product lines , such a s carpet s o r furnishings, i n 
this case ) tha t ar e als o significan t importers . Larg e Canadia n retailer s prefe r t o bu y 
directly from foreign producers and manufacturers. Smalle r retailers do not usually dea l in 
volumes which would justify buying direct . 

The latest available data suggests that the import market for carpets an d rugs into Canad a 
is US $308 million. 

Documentation 

Goods imported into Canada have mandatory documentation requirements. These are: 

Form B3 , Canad a Custom s Codin g (tw o copie s require d fo r a n automate d 
Customs office , thre e i f not) . I t i s importan t t o fill  i n thi s for m properly , 
especially sinc e i t i s here where the importe r show s th e tarif f treatmen t fo r hi s 
goods; 
cargo control document - manifest, waybil l or other approved document tha t mus t 
be obtained from carrie r or forwarder (two copies); 
commercial invoice , indicatin g th e buye r an d selle r o f th e goods , pric e pai d o r 
payable, adequat e description , includin g quantity , o f good s containe d i n th e 
shipment, togethe r wit h a  Canad a Custo m invoic e containin g th e remainin g 
required dat a (two copies) , o r a  fully complete d Canad a Custom s invoice , o r a n 
invoice containing all data listed by Customs. 

Revenue Canada requires that certain goods imported into Canada be clearly labelle d a s to 
their country of origin, in English o r French; this mus t b e clearly located o n the product . 
If the consumer will ultimately buy the goo d in a container, the n i t i s acceptable tha t th e 
container only be marked. Canadian importers are responsible fo r ensurin g that th e good s 
they ar e importing compl y wit h th e markin g requirement s a t th e tim e the y impor t th e 
goods. Please verify wit h a  Canad a Custom s offic e concernin g you r product' s markin g 
requirements. 
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Trade Association s 

Canadian Carpe t Institut e 
Ottawa, Ontari o 
Tel. (613) 232-7183 
Fax. (613) 232-3072 

Canadian Textiles Institute 
Ottawa, Ontari o 
Tel. (613) 232-7195 
Fax (613 ) 232-8722 

Trade Fairs 

BC Home and Garden Show 
February 
Vancouver 

Canada's Home Furnishings Market 
January 
Toronto 

Design Forum 
August 
Toronto 

International Interior Design Exposition 
November 
Toronto 

International Decor Showcase 
March 
Toronto 

Metro Home Show 
January 
Toronto 

National Home Show 
April 
Toronto 
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MEXICO 

General 
20 
20 
20 
20 
20 
20 
20 
20 

US/Canada 
B+/C 
B+/C 
B+/C 
B+/C 
B+/C 
B+/C 
B+/C 
B+/C 

Tariffs (% ) 

Items: 
Carpets, knotte d 
Carpets, hand woven 
Carpets, coconut fibre 
Carpets, woven 
Carpets, not pile 
Carpets, tufte d 
Carpets, felt , no t tufte d 
Other carpets (including braided) 

B+ - dutie s removed in seven stages: 20% in the first year then 10 % annually to ful l 
elimination by 2001 

C -  dutie s removed in ten equal stages of 10% annually to full elimination by 2003 

Standards 

There are voluntary standards applicable t o this  sector , a s found i n SECOFI' s Catalogu e 
of Officia l Mexica n Standards , Volum e I , Classificatio n A . A  samplin g o f th e rang e o f 
standards applicable to this sector include determination of pile or tuft heigh t on rugs and 
carpets, weigh t determination o f total pil e an d tuft b y uni t o f area on rug s an d carpets , 
fire resistance determinatio n fo r textil e products , an d othe r standards . Th e exporte r i s 
strongly urge d t o contac t th e Direccio n Genera l d e Norma s a t SECOFI , th e relevan t 
Mexican sector association, or a knowledgeable Mexican importer, about the most curren t 
standards applicable to his product. 

Labelling 

According to Mexico' s Le y d e Proteccion a l Consumidor (consume r protection law) , al l 
information containe d on a consumer product o r it s labels , containers an d packages mus t 
be in Spanish . These labellin g requirements wil l be enforced a t the border , meanin g tha t 
compliance is effectively th e responsibility of the exporter. Ful l original Spanis h labellin g 
is to be affixed a t the point of origin. 

Labels must contain specific information suc h as: 

name of the produc t o r good (including a  product description , i f not describe d in 
the name of the product or good); 
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name or trade name an d addres s o f th e importe r an d exporte r (thi s informatio n 
may be displayed on a separate label and may be added after importation) ; 
country of origin of the product; 
net contents in accordance with Official Mexica n Standard NOM 030-SCFI-1993; 
warnings or precautions in the case of dangerous products; and 
instructions fo r use , handling , an d assembl y o f th e product , i f applicabl e 
(instructions ma y b e on the labe l o r i n a  separat e booklet , an d ther e mus t b e a 
notice advisin g th e consume r t o rea d th e instructions ; instruction s fo r us e an d 
assembly must be in Spanish). 

When used , warrantie s hav e t o b e i n accordanc e wit h th e abov e Ley , specifyin g th e 
location o f servic e centre s i n Mexico . Durin g th e ter m o f warranties , manufacturer s o r 
importers ar e require d t o replac e "an y damage d piec e o r component " fre e o f charge . 
Instructions, manual s an d warranties must b e "incorporated t o th e product" befor e sale , 
but they will not be required for customs clearance. 

The label s must b e legible. The labe l will normally b e affixe d t o eac h individual packag e 
offered fo r sale to consumers. 

Packaging 

There ar e n o officia l packagin g requirement s fo r importe d product s t o Mexico . Pleas e 
check with your Mexican broker or importer for developments in this area. 

Marketing an d Distributio n 

Because o f ho t weathe r i n man y regions , us e o f carpet s an d rug s i s onl y 20 % o f th e 
European, US, and Canadian average. Carpet and rug consumption i s mainly concentrate d 
in major urban areas like Mexico City, Monterrey and Guadalajara . 

Documentation 

Goods importe d int o Mexic o mus t b e accompanie d b y standar d documentation , a s 
follows: 

commercial invoic e (i n Spanish , i f prepare d i n English , th e Spanis h translatio n 
may follo w origina l text on invoice o r translation ma y accompan y invoice ) wit h 
original and several copies; 
packing list (if more than one package shipped) with at least four copies; 
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bills of lading, including one original for importer and one for customs broker. 

The invoice must be complete and accurate. I t must include: 

place and date of issue; 
complete nam e an d addresse s o f th e buye r o r importe r i n Mexico , an d th e 
exporter; 
description of merchandise, including marks, numbers, types, and quantities; 
price and value of shipment; 
freight and insurance charges; 
signature (manual), name, and title of exporter; and 
shipper's invoice number and customer's order number. 

The invoice should be sent ahea d to th e importer/broker/agent , i n order to obtai n specia l 
permits (if necessary) i f shipped by sea or land, or accompany good s if shipped by air. 

The packing list includes: 

number of packages, and detailed list of goods in each package; 
net, gross , and lega l weight o f each package an d tota l shipment , i n metri c units , 
along with volume or measurements of each package and total shipment. 

The bill of lading has information suc h as: 

types of packages in shipment and their weights and measurements; 
names and addresses of the shipper and importer, or customs broker; 
ports of origin and destination; 
description of goods; 
list of charges, including freight ; 
number of bills of lading in full set ; and 
carrier's official acknowledgemen t of receipt on board of goods for shipment . 

Trade Association s 

Asociacion Mexicana de Fabricantes de Articulos para Regalo, Decoracion y Artesanias 
(gift, decoration , and craft manufacturers associatio n of Mexico) 
Mexico Cit y 
Tel. (5) 564-8961, 564-3668 
Fax (5) 574-9709 
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Camara Nacional de la Industria Textil 
(national textile industry chamber) 
Mexico Cit y 
Tel. (5) 202-2567 
Fax. (5) 540-1946 

Trade Fairs 

AMFAR Expo Regalo (giftware ) 
September 
Guadalajara 

Manualidades: Salon Nacional de las Artes Manuales (handmade gifts ) 
October 
Guadalajara 

Sede del Regalo y Salon de l a Importacion (giftware, imports ) 
January/August 
Mexico Cit y 

157 



UNITED STATES 

Tariffs (% except where $/m 2) 

Items: 

Carpets, knotte d 
Carpets, hand woven 
Carpets, coconut fibr e 
Carpets, woven 
Carpets, not pile 
Carpets, tufte d 
Carpets, felt , no t tufte d 
Other carpets (including braided) 

General 

3.9-6.6 
4.9 
$0-0.215/m2 

3.5-10 
4.9-7.7 
6.6-7.6 
5.3 
0-6.5 

GSP 

0-3.9 
0-4.9 
0 
0-10 
0-7.7 
0-7.6 
5.3 
0-6.5 

CBI 

0-5.1 
0 
0 
0-10 
0-7.7 
0-7.6 
5.3 
0 

Canada/Mexico 

0-5.9 
0-4.4 
$0-0.086/m2 

0-9 
0-6.9 
0-6.8 
2.1-4.7 
0-5.8 

Standards 

Carpets and rugs may not be imported into the US if they fail to conform t o an applicabl e 
flammability standar d issue d unde r th e Flammabl e Fabric s Act , administere d b y th e 
Consumer Produc t Safet y Commissio n (CPSC) . One o f a  kind carpet s o r rugs , suc h a s 
antiques, Orientals , o r hides , ma y b e exclude d fro m testin g fo r flammabilit y unde r th e 
Standard, according to conditions set out by the CPSC. 

Small carpets an d rugs (those tha t ar e no greate r than 6  feet i n dimension an d 24 squar e 
feet in area) do not have to meet any specific standard ; they may be flammable . However , 
they must be labelled as such. Testing for flammability is se t ou t i n CPSC regulations fo r 
small carpets and rugs. 

Labelling 

If any carpet or rug, including small, has had a fire-retardant treatment or is made o f fibre s 
which have had a fire-retardant treatment , it shall be labelled with the letter "T", according 
to conditions se t out by the CPSC. 

If a small carpet or rug is flammable, the CPSC requires tha t th e produc t b e labelle d with 
the statement "Flammable (Fails US Department of Commerce Standard FF 2-70): Should 
not be used near sources of ignition". 
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The Federa l Trad e Commissio n als o ha s genera l requirement s fo r consume r produc t 
labels, or packages of products, which consist of : 

the identity o f the product; 
the name and place of business of the manufacturer, packe r or distributor; 
country of origin (US Customs requirement). 

Packaging 

An importan t functio n o f packagin g i s t o pac k th e produc t i n a  way  t o enabl e U S 
Customs t o examine , weigh, measure, and release the good s promptly . Therefore , sho w 
the exac t quantity o f eac h ite m o f good s i n eac h bo x o r othe r package , pu t mark s an d 
numbers on each package, and show those marks on your invoice opposite the itemisation 
of goods contained in the corresponding package. 

Marketing an d Distributio n 

Restructuring i n the U S carpe t industr y ha s increasingl y concentrate d sales , marketing , 
and productio n capacit y amon g fewe r firms , reinforcin g thei r attempt s t o establis h 
partnerships an d exclusive arrangements with retailer s an d suppliers . I n addition , thes e 
partnerships hav e enhance d prospect s o f havin g proprietar y technologie s an d produc t 
characteristics tha t wil l distinguis h differen t carpe t brands . Produc t differentiation , no t 
price, must play a prominent role in marketing floorcovering i f success is to be achieved in 
this sector . 

In marketing this product, the manufacturer mus t take into accoun t consume r preference s 
for specific floorcoverin g types . 

The siz e o f th e impor t marke t int o th e Unite d State s fo r carpet s an d rug s i s 
approximately US $770 million. 

Documentation 

Within five working days of the date of arrival of a shipment at a US port o f entry , entr y 
documents must be filed, which consist of : 

a commercial invoice, or pro forma invoice when the commercial invoic e cannot be 
produced; 
packing lists, if appropriate; 
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evidence o f righ t t o mak e entr y (bil l o f lading , ai r waybill , shippin g receipt , 
carrier's certificate) ; 
Entry Manifest , Custom s For m 7533 ; o r Applicatio n an d Specia l Permi t fo r 
Immediate Delivery , Custom s For m 3461 ; or othe r for m o f merchandis e releas e 
required by the district director . 

A requirement of US Customs is that a good entering the United States, or its container (if 
the goo d reaches the fina l purchase r i n a  container) mus t b e marked with it s countr y o f 
origin. An exceptio n t o this  rul e is an article which i s to b e processed i n the U S b y th e 
importer an d no t intende d fo r sal e i n its  importe d form , a n articl e incapabl e o f bein g 
marked, or a crude substance. The manufacturer shoul d check with US Customs t o verif y 
which situation applies  to his product. 

Trade Association s 

Carpet & Rug Institut e 
Dalton, Georgia Tel . (706) 278-3176 
Fax (706) 278-8835 

Oriental Rug Importers Association 
Secaucus, New Jersey Tel . (201) 866-5054 
Fax (201) 866-6169 

Trade Fairs 

American Society of Interior Designers Expo of Design Sources 
July 
Various 

New York Home Textiles Show 
April/October (biannual ) 

OASIS Gift Sho w 
January, Augus t 
Phoenix, Arizona 
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