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CHAPTER 9 -  HANDBAG S 

INTRODUCTION 

The North American Free Trade Agreement should increase the already intense activity in 
the North America n handbag s market . Th e reductio n an d eliminatio n o f tariff s i n thi s 
sector should provide greater opportunities for manufacturers . 

NAFTA addresse s th e differen t competitiv e circumstance s o f th e leathe r an d leathe r 
products industries. The agreement recognises that the leather products industrie s alread y 
experience intens e impor t competition . T o addres s thes e circumstances , NAFT A 
provides extende d tarif f stagin g an d safeguar d provision s agains t impor t surge s fro m 
either of the three member countries. These provisions are designed to allow those sector s 
of the industr y experiencin g strong impor t competitio n sufficien t tim e t o adjus t t o an y 
additional import s generate d b y NAFTA . Dut y reduction s unde r th e agreemen t assis t 
exports in this sector among the three member countries. 

In Canada, the handbag s secto r i s highl y active . Ther e ar e a  grea t numbe r o f imports . 
This market should continue to grow as consumer incomes rise. 

In Mexico, th e handbag s sector' s stil l developing . Import s o f handbag s ar e small . A s 
incomes in Mexico rise, demand for products of higher quality and style should grow. 

In the Unite d States , lik e Canada , th e handbag s secto r i s competitive . Becaus e labou r 
costs represen t suc h a  hig h proportio n o f tota l productio n costs , thes e industrie s 
encounter significan t impor t competition . Th e marke t outloo k look s positive , a s th e 
growing economy encourages consumer spending. 
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CANADA 

Tariffs (% ) 

Items: MF N 

Handbags: 
leather, composition leather , patent 

leather 15. 7 
plastics, textiles 15. 6 

GPT 

11 
11 

US/Mexico 

0-8.8 
5-8.8 

Standards 

There ar e n o mandator y standard s a t presen t fo r thi s secto r i n Canada . Voluntar y 
regulations ar e found wit h th e Canadia n Genera l Standard s Board , located under Sectio n 
III of this guide. 

Labelling 

Textile handbags are exempt fro m th e labellin g requirements o f the Textil e Labelling Act 
and Regulations. Leather handbags, as all leather products, have no labellin g requirements, 
except fo r countr y o f origi n requirements , a s discusse d i n th e documentatio n sectio n 
below. 

If the produc t i s labelled , i t must b e in a  manner whic h i s "neithe r fals e o r deceptive" , 
according to section 5 of the Act. 

Packaging 

According to th e Consume r Packagin g an d Labellin g Ac t an d Regulations , al l package s 
must be manufactured, constructed , o r displayed i n such a  manner tha t a  consumer may 
not reasonabl y b e misle d wit h respec t t o th e qualit y o r quantit y o f th e produc t i t 
contains. Labels on pre-packaged products must show: 

the identity and principal place of business of the person by or for whom th e pre -
packaged product was manufactured o r produced for resale; 
the identity o f the pre-packaged produc t i n terms o f its commo n o r generi c name 
or in terms of its function ; 
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such informatio n respectin g th e nature , quality , age , size , materia l content , 
composition, geographi c origin , performance , us e o r metho d o f manufactur e o r 
production of the pre-packaged product as may be prescribed. 

However, th e province  o f Quebe c has additiona l requirements concernin g the use o f th e 
French languag e on al l products markete d withi n it s jurisdiction. Informatio n o n Frenc h 
requirements may be obtained from the Office d e la Langue Francaise, found in Sectio n II I 
of this guide. 

Questions o n the Ac t ma y b e directed t o th e Merchandis e Standard s Division , Industr y 
Canada, found under Section III of this guide. 

Marketing an d Distributio n 

The Canadia n handbags market i s very price  competitive . Ther e ar e a  grea t numbe r o f 
imports from countrie s suc h a s Brazil , Mexico, the Philippines , Asia , India , an d Kenya . 
High end imports are captured by Italy. 

The lates t availabl e data suggest s tha t th e impor t marke t fo r handbag s an d luggag e int o 
Canada is US $176 million. 

There is a good market for the exporter in the middle and "utility" niches . Qualit y i s th e 
prime determinan t o f buye r interest , an d price  i s secondary . Deliver y time s i n thi s 
market are critical. 

In Canada , handbags ar e often line d with viny l an d are in many cases , a  combinatio n o f 
leather an d textil e material s o r completel y syntheti c materials . Thes e substitution s ar e 
most commo n i n lower-price d handbags , althoug h a  combinatio n o f material s an d 
products made fro m wholl y syntheti c material s ar e increasingly popularise d b y th e high 
fashion industry . 

The retail market is dominated b y a  limited number o f larg e department store s an d chain 
stores (which usually focus on particular produc t lines , such a s accessories) tha t ar e also 
significant importers . Discoun t store s ar e risin g i n popularit y an d takin g marke t shar e 
from th e larg e department stores . Larg e Canadia n retailers ' prefe r t o bu y directl y fro m 
foreign producer s an d manufacturers . Smalle r retailers ' volume s d o no t usuall y justif y 
buying direct. Canad a buys from handbags importers mainly in Montreal. 
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Documentation 

Goods imported into Canada have mandatory documentation requirements. These are: 

Form B3 , Canad a Custom s Codin g (tw o copie s require d fo r a n automate d 
Customs office , three  i f not) . I t i s importan t t o fill  i n thi s for m properly , 
especially sinc e it i s here where the importe r show s th e tarif f treatmen t fo r hi s 
goods; 
cargo control document - manifest, waybil l or other approved document tha t mus t 
be obtained from carrier or forwarder (two copies); 
commercial invoice , indicatin g th e buye r an d selle r o f th e goods , pric e pai d o r 
payable, adequat e description , includin g quantity , o f good s containe d i n th e 
shipment, togethe r wit h a  Canad a Custo m invoic e containin g th e remainin g 
required dat a (tw o copies) , o r a  fully complete d Canad a Custom s invoice , o r a n 
invoice containing all data listed by Customs. 

Revenue Canad a require s tha t handbags , excep t thos e mad e o f beads , meta l mesh , o r 
similar material, imported into Canad a be clearly labelled a s to thei r countr y o f origin , in 
English o r French ; thi s mus t b e clearl y locate d o n th e product . I f th e consume r wil l 
ultimately bu y th e goo d in a container, the n i t i s acceptabl e tha t th e containe r onl y b e 
marked. Canadia n importer s ar e responsibl e fo r ensurin g tha t th e good s the y ar e 
importing compl y wit h th e markin g requirement s a t th e tim e the y impor t th e goods . 
Please verif y wit h a  Canad a Custom s offic e concernin g you r product' s markin g 
requirements. 

Trade Association s 

Luggage, Leathergoods, Handbags and Accessories Association of Canada 
Scarborough, Ontario tel . (416) 491-5844 
fax (416) 496-9329 

Trade Fairs 

Mode Accessories International Expositio n 
January, Septembe r 
Toronto 
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MEXICO 

Tariffs (% ) 

Items: 

Handbags: 
leather, composition leather , patent 

leather 
plastics, textiles 

General 

20 
20 

US/Canada 

C 
C 

C - duties removed in ten equal stages of 10% annually to full eliminatio n by 2003 

Safety an d Testing Standard s 

There are voluntary standards applicable t o thi s sector , a s found i n SECOFI' s Catalogu e 
of Officia l Mexica n Standards , Volum e I , Classificatio n A . A  samplin g o f th e rang e o f 
standards applicabl e t o this  secto r includ e fir e resistanc e determinatio n fo r textil e 
products, graphica l symbolis m fo r car e o f piec e goods , determinatio n o f resistanc e t o 
grain cracking in leather , an d othe r standards . Th e exporte r i s strongly urge d to contact 
the Direccion General de Normas at SECOFI , the relevant Mexica n secto r association , o r 
a knowledgeable Mexica n importer , abou t th e mos t curren t standard s applicabl e t o hi s 
product. 

Labelling 

Leather product s an d product s havin g th e appearanc e o f leathe r ar e subjec t t o specia l 
labelling requirement s i n Mexico . Accordin g t o Mexico' s Le y d e Proteccio n a l 
Consumidor (consumer protection law), leather and textile product s an d accessories mus t 
meet specific labelling requirements, which ar e enforced a t th e border . However , the y d o 
not hav e to b e accompanie d b y a  certificat e o f compliance . Fo r thes e products , label s 
must be affixed t o the product and not just to the packaging. 

The minimum labelling requirements for leather products are: 

name of exporter; 
materials (general or specific definition and , if applicable, finishing); 
country of origin; 
name and address of importer; and 
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Federal Taxpaye r Numbe r o f th e importe r and/o r registratio n numbe r o f th e 
chamber of commerce to which he/she belongs. 

Packaging 

There ar e n o officia l packagin g requirement s fo r importe d product s t o Mexico . Pleas e 
check with your Mexican broker or importer for developments in this area. 

Marketing an d Distributio n 

The Mexican market is still developing , and imports of handbags are small. 

In the case of leather products, price is an all important consideratio n i n buying decision s 
by lower-incom e group s i n Mexico . Fo r middl e an d highe r incom e groups , styl e an d 
quality are more important. As incomes in Mexico rise, purchases b y thi s segmen t o f th e 
economy will also grow. 

The growth in department and speciality stores i n malls in this countr y mean s that ther e 
are new retai l an d distribution opportunitie s fo r this  sector , specificall y i n mall clothin g 
and accessories stores. 

Documentation 

Goods importe d int o Mexic o mus t b e accompanie d b y standar d documentation , a s 
follows: 

commercial invoic e (i n Spanish , i f prepare d i n English , th e Spanis h translatio n 
may follo w origina l text on invoice or translation ma y accompan y invoice ) wit h 
original and several copies; 
packing list (if more than one package shipped) with at least four copies; 

bills of lading; one original for importer and one for customs broker. 

The invoice must be complete and accurate. I t must include: 

place and date of issue; 

complete nam e an d addresse s o f th e buye r o r importe r i n Mexico , an d th e 
exporter; 
description of merchandise, including marks, numbers, types, and quantities; 
freight and insurance charges; 
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price and total value of shipment; 
signature (manual), name, and title of exporter; and 
shipper's invoice number and customer's order number. 

The invoice should be sen t ahea d to th e importer/broker/agent , i n order to obtai n specia l 
permits (if necessary) i f shipped by sea or land, or it should accompany good s i f shippe d 
by air . 

The packing list includes: 

number of packages, and detailed list of goods in each package; 
net, gross , and lega l weight o f each package an d tota l shipment , i n metri c units , 
along with volume or measurements of each package and total shipment . 

The bill of lading has information suc h as: 

types of packages in shipment and their weights and measurements; 
names and addresses of the shipper and importer, or customs broker; 
ports of origin and destination; 
description of goods; 
list of charges, including freight ; 
number of bills of lading in full set ; and 
carrier's official acknowledgemen t of receipt on board of goods for shipment . 

Trade Association s 

Asociacion Mexicana de Fabricantes de Articulos para Regalo, Decoracion y Artesanias 
(Gift, decoration , and craft manufacturers associatio n of Mexico) 
Mexico City Tel . (5) 564-8961, 564-3668 
Fax (5) 574-9709 

Trade Fairs 

AMFAR Expo Regalo (giftware ) 
September 
Guadalajara 

Expo Piel (leather arts & apparel) 
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Manualidades: Salon Nacional de las Artes Manuales (handmade gifts ) 
October 
Guadalajara 

Sapica (footwear &  leather items) 
May 
Leon 

Sede del Regalo y Salon de l a Importacion (giftware, imports ) 
January/August 
Mexico City 
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UNITED STATES 

Tariffs (% ) 

Items: Genera l 

Handbags: 
leather, composition leather , patent 

leather 5.3-1 0 
plastics, textiles 5.1-2 0 

GSP 

5.3-10 
0-20 

CBI 

4.7-8.8 
0-18.5 

Canada/Mexico 

0-9 
0-18 

Standards 

There are no standards as such; please refer to guides under the labelling section below. 

Labelling 

The Federal Trade Commission (FTC) has guides for the ladies ' handba g industry . Unde r 
the guidelines , labellin g i s no t permitte d whic h i s likel y t o mislea d th e consume r 
concerning the material composition, quality, finish, durability , price, origin, construction , 
ease of cleaning , or an y othe r featur e o f th e product . Th e materia l compositio n o f th e 
product should no t b e represented b y an y ter m whic h convey s th e impressio n tha t i t i s 
made in whole or in part from leather , split leather, vinyl, plastic , o r other material , whe n 
such i s not th e fact . I f the leathe r used i s spli t leathe r o r non leathe r material whic h ha s 
the appearanc e o f bein g leather , o r leathe r whic h ha s bee n processe d t o simulat e a 
different typ e of leather, such must be disclosed. I f the product is composed of more tha n 
one kind o f leather o r leathe r an d no n leather , th e labellin g shoul d indicat e th e par t t o 
which th e representation i s applicable . Simulate d o r imitatio n leather , an d embosse d o r 
processed leathe r (whic h ma y simulat e th e appearanc e o f a  differen t typ e o f leather) , 
must be labelled as such. There can be non misrepresentation a s to type of finish graining , 
embossing an d processing . Ther e i s als o n o allowanc e fo r misus e o f term s suc h a s 
"scuffproof", "scratchproof" , "scuf f resistant" , an d "scratc h resistant" . Th e labels , 
stamps o r tags must b e imbedded in o r attached t o th e produc t itsel f unti l fina l sal e t o 
consumer. 

The Federa l Trad e Commissio n als o ha s genera l requirement s fo r consume r produc t 
labels, or packages of products, which consist of : 

the identity  o f the product; 
the nam e and place of business of the manufacturer, packe r or distributor; 
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country of origin (US Customs requirement). 

Packaging 

An importan t functio n o f packagin g i s t o pac k th e produc t i n a  wa y t o enabl e U S 
Customs t o examine , weigh, measure, and release the good s promptly . Therefore , sho w 
the exac t quantity o f eac h ite m o f good s i n eac h bo x o r othe r package , pu t mark s an d 
numbers on each package, and show those marks on your invoice opposite the itemisation 
of goods contained in the corresponding package. 

Marketing an d Distributio n 

In th e Unite d States , th e handba g marke t i s ver y pric e competitive . Ther e ar e man y 
imports from countries in Asia, Africa and South America. 

The siz e o f th e impor t marke t int o th e Unite d State s fo r handbag s an d luggag e i s 
approximately US $2.6 billion. 

There ar e several larg e US distributors i n this sector , mainly in Chicago and Ne w York . 
There i s a  good market fo r exporter s i n th e "utility " an d middl e niches , a s Ital y i s th e 
predominant force in the hig h end market. Manufacturer s shoul d be aware that deliver y 
times are critical in the US market. 

Documentation 

Within five working days of the date of arrival of a shipment at a US port o f entry , entr y 
documents must be filed, which consist of : 

a commercial invoice, or pro forma invoice when the commercial invoic e cannot be 
produced; 
packing lists , if appropriate; 
evidence o f righ t t o mak e entr y (bil l o f lading , ai r waybill , shippin g receipt , 
carrier's certificate); and 
Entry Manifest , Custom s For m 7533 ; o r Applicatio n an d Specia l Permi t fo r 
Immediate Delivery , Custom s For m 3461 ; or othe r for m o f merchandis e releas e 
required by the district director . 

A requirement of US Customs is that a good entering the United States, or its container (if 
the goo d reaches the final purchaser i n a  container) must b e marked with it s countr y o f 
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origin. An exceptio n t o thi s rul e i s an article which i s to b e processed i n the U S b y th e 
importer an d not intende d fo r sal e in its importe d form , o r an article incapabl e o f bein g 
marked. Th e manufacture r shoul d chec k wit h U S Custom s t o verif y whic h situatio n 
applies to his product . 

Trade Association s 

National Fashion Accessories Association 
New York Tel . (212) 947-3424 
Fax (212) 629-0361 

National Luggage Dealers Association 
New York Tel/Fa x (212) 684-1610 

Trade Fairs 

Fashion Accessories Expo 
January, May, August -  New York 
February, August - Las Vegas 

International Fashion Boutique Show 
January, June, August, Octobe r 
New York 

Western Shoe Association Sho e & Accessory Market 
January, June 
Long Beach, California 
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