
Introduction 
These guidelines ar e designed t o address th e basic questions whic h exporter s 
of avocados, mangoes, pineapples, papayas an d passio n frui t nee d answere d 
before the y tr y to venture int o the UK market: WHAT, HOW, WHERE an d 
WHEN? 

Entrepreneurs shoul d hav e the answers t o these fou r question s before the y 
invest mone y i n an enterpris e whic h relie s o n sellin g i n a n expor t market . I t 
is essential tha t they hav e detaile d informatio n an d ar e sure tha t condition s 
on al l aspects o f market requirement s ar e satisfied prio r to despatching an y 
exports. 

This booklet aim s to provide th e hard fact s i n an easy-referenc e format , t o 
help anyon e i n the business, o r wishing t o enter it , research th e marke t an d 
make those importan t contacts . Th e changin g natur e o f the UK market ha s 
made i t even mor e vita l fo r th e exporte r t o have th e hard facts . Th e 
increasing importanc e o f the large r supermarket s (ofte n referre d t o a s 
multiples), with thei r stric t specification s fo r al l fresh produce , means tha t 
exporters hav e to be prepared t o meet thes e requirements i f they ar e t o 
succeed. 

The Export Marke t Development Divisio n (EMD ) of the Commonwealt h 
Secretariat decide d t o prepare thes e guidelines fo r a  number o f reasons. 
Requests fro m potentia l exporters , or existing exporting countries , fo r 
information o n the exoti c produce marke t ar e constantly received . EM D ha s 
assisted a  number o f the enquirers , eithe r through marke t researc h or , in som e 
cases, through tes t marketing produce . Th e informatio n i n thi s bookle t 
should hel p exporter s reac h th e stag e where the y ar e ready t o ship produc e t o 
the market , savin g them tim e an d money . 

The choic e o f fruits fo r the publication wa s made o n the basis tha t they ar e 
grown i n a  number o f Commonwealth countries , where ther e i s a great dea l o f 
interest i n exportin g them . The y ar e also products o n which EM D ha s 
already carrie d ou t marketing work . Mos t importantly , however , th e 
"exotics" segment o f the fresh produc e marke t i s expanding ver y rapidly i n 
the UK: an increasin g numbe r o f outlets stoc k a  wide rang e o f exotics, and a 
greater sectio n o f the population ar e aware o f the availabilit y o f non -
traditional fruit s an d ar e buying them . Consumptio n o f exotics more tha n 
doubled i n the UK between 198 0 and 1986 ; estimates sugges t consumption o f 
some fruit s ha s double d agai n sinc e then an d th e trade consider s ther e i s stil l 
potential fo r enormous growt h i n this sector . 

2 


	Introduction



